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Abstract

This paper explores the importance of the housingl landscapes to the cultural imagineering of world/global cities and clarifies the process and characteristics of the cultural production of the housing landscapes. This is achieved through a grounded case study of the housing landscapes in Shanghai, China. Shanghai is devoted to being a global city. The cultural imagineering is a necessary strategy for Shanghai to forge the global city myth and has changed the urban landscape and forms drastically. This paper is divided into two parts. Firstly, by way of analyzing the property advertisement texts, this paper aims to deconstruct one of the urban consumerist spectacles, housing landscape, and clarify how the narratives about ‘nostalgia ’ and ‘modernization‘ are appropriating to justify the new urban landscapes and what the practicing processes of hybridization and localization are. This is followed by an examination of the meaning of the new transnational lifestyles and tastes accompanying new residential architectures.
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